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The Social Publishing House, United Kingdom, 2014. Paperback. Condition: New. Language: English . Brand New Book ***** Print on Demand *****.
The definitive guide to building powerful brands in today s social era-written by a true industry expert. Nader Tavassoli, Professor of Marketing,
London Business School and non-executive chairman of The Brand Inside The new marketing manifesto of today s social era. A book that doesn t
paper over the cracks of your marketing strategy (by rushing to social media platforms), but tackles the root issue and challenges and guides you to
become what you need to be to succeed in this era: social. Within a single decade, the media landscape has fundamentally changed, and with it the
way people interact with each other and with brands. Social media has emerged from its infancy-but businesses are still struggling to adapt. The
Social Brand will unlock your brand to be successful in the social era. It shows how large or small companies, nonprofits, and other organizations
should stop asking themselves the wrong questions, like: Should I be on Twitter, Vine, or Snapchat? How do I need to talk to people on Facebook
and Instagram? It demonstrates that it s not (just) about shiHing budget to these new platforms or creating a social media strategy -it s about
creating a Social Brand. In order to be social, you have to give people something they truly value. If you do, they will want to seek it out and share it
with others. This way social media isn t just another media channel to drive your message home in; it s an environment in which you can engage in
a social relationship. To demonstrate how this works, the book introduces the concept of the Brand Bank Account. This new marketing framework
identifies a simple...
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A Smarter Way to Learn JavaScript: The New Approach That Uses Technology to Cut Your Effort in HalfA Smarter Way to Learn JavaScript: The New Approach That Uses Technology to Cut Your Effort in Half
Createspace, United States, 2014. Paperback. Book Condition: New. 251 x 178 mm. Language: English . Brand New Book ***** Print on
Demand *****.The ultimate learn-by-doing approachWritten for beginners, useful for experienced developers who want to...
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SAGE Publications Ltd. Paperback. Book Condition: new. BRAND NEW, Environments for Outdoor Play: A Practical Guide to Making
Space for Children (New edition), Theresa Casey, 'Theresa's book is full of lots of inspiring, practical, 'how...
Save PDFSave PDF
»»

The Official eBay Guide: To Buying, Selling and Collecting Just About EverythingThe Official eBay Guide: To Buying, Selling and Collecting Just About Everything
Simon & Schuster Ltd. Paperback. Book Condition: new. BRAND NEW, The OQicial eBay Guide: To Buying, Selling and Collecting Just
About Everything, Laura Fisher Kaiser, Michael Kaiser, Omidyar, Pierre, HAPPY HUNTING(TM) ON eBay Aunt Fannie's...
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Read Write Inc. Phonics: Orange Set 4 Storybook 2 I Think I Want to be a BeeRead Write Inc. Phonics: Orange Set 4 Storybook 2 I Think I Want to be a Bee
Oxford University Press, United Kingdom, 2016. Paperback. Book Condition: New. Tim Archbold (illustrator). 209 x 149 mm. Language:
N/A. Brand New Book. These engaging Storybooks provide structured practice for children learning to read the Read...
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Talking Digital: A Parent s Guide for Teaching Kids to Share Smart and Stay Safe OnlineTalking Digital: A Parent s Guide for Teaching Kids to Share Smart and Stay Safe Online
Createspace, United States, 2014. Paperback. Book Condition: New. 229 x 152 mm. Language: English . Brand New Book. It is time for
the digital talk. Today, kids are growing up in a wired world. Their...
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