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Harvard Business Review Press. Hardcover. Book Condition: New. Hardcover. 320 pages.
Dimensions: 9.4in. x 6.5in. x 1.3in.Contrived. Disingenuous. Phony. Inauthentic. Do your customers
use any of these words to describe what you sellor how you sell it If so, welcome to the club.
Inundated by fakes and sophisticated counterfeits, people increasingly see the world in terms of
real or fake. They would rather buy something real from someone genuine rather than something
fake from some phony. When deciding to buy, consumers judge an offerings (and a companys)
authenticity as much asif not more thanprice, quality, and availability. In Authenticity, James H.
Gilmore and B. Joseph Pine II argue that to trounce rivals companies must grasp, manage, and
excel at rendering authenticity. Through examples from a wide array of industries as well as
government, nonprofit, education, and religious sectors, the authors show how to manage
customers perception of authenticity by: recognizing how businesses fake it; appealing to the five
different genres of authenticity; charting how to be true to self and what you say you are; and
crafting and implementing business strategies for rendering authenticity. The first to explore what
authenticity really means for businesses and how companies can approach it...
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Extremely helpful for all class of people. We have read through and that i am confident that i am going to going to read through again again down the road.
Its been designed in an exceedingly basic way in fact it is simply following i finished reading this pdf in which in fact altered me, alter the way i think.
-- Noel Stanton-- Noel Stanton

Absolutely one of the best pdf We have ever read. I really could comprehended every little thing using this written e book. I am easily could get a
satisfaction of reading a written publication.
-- Dr. Odie Hamill-- Dr. Odie Hamill
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