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The Attention Value of Advertisements in Leading Periodical: An Experiment in Measuring the Relative Attention Secured by the Various
Advertisements Printed in the Saturday Evening Post Of November 8, 1919 The following study in attention value of advertising is submitted for
several reasons. Its practical value is obvi ous, for, of the large expenditure-s business men make each year in advertising, this experiment shows
that millions of dollars are spent uneconomically. For example, the experiment described here, leads to such definite conclu sions as the following:
Neither the increase in size of space used, nor the use of color, increases the attention value of the advertisement in proportion to the additional
cost. Pages one and two are the most economical adver tising spaces, in so far as attention value is concerned; the average attention value of the
first ten pages is superior to any other group of similar number. Photographs and drawings appear to have about equal attention value. About the
Publisher Forgotten Books publishes hundreds of thousands of rare and classic books. Find more at This book is a reproduction of an important
historical work. Forgotten Books uses state-of-the-art technology to digitally reconstruct the work, preserving the original format whilst repairing
imperfections present in the aged copy. In rare cases, an imperfection in the original, such as a blemish or missing page, may be replicated in our
edition. We do, however, repair the vast majority of imperfections successfully; any imperfections that remain are intentionally leG to preserve the
state of such historical works.
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